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ACD/Labs Nomenclature Software Follows 
Principles Introduced in Latest Recommendations

As students, we are taught the methodi- cal and rigorous rules required to name 

chemical compounds. Quickly though, the 

complexity of chemical substances and 

decisions by organizations to centralize 

the important task of characterizing com-

pounds for intellectual property purposes, 

results in those hard-learned rules being 

applied to understanding literature rather 

than labelling new substances created in 

research. There has been increasing reli-

ance on nomenclature software to provide 

consistent chemical names according to 

defined and respected rules published by 

bodies such as CAS (Chemical Abstracts 

Service) and IUPAC (International Union 

of Pure and Applied Chemistry).

Those that follow the evolution of 

chemical nomenclature will know it is 

constantly changing to help scientists 

differentiate between substances. The need for this cannot be more obvious 

with two big news stories in recent years about scientists unknowingly 

working on the wrong substance (Bosutinib)1, and clinical trials and a patent 

in jeopardy due to an incorrectly identified substance (TIC 10 or ONC201)2. 

While the problem in these cases was not that the given chemical name was 

incorrect, we must agree that other than seeing a drawn chemical structure 

of a molecule, the chemical name is a unique identifier of chemical substanc-

es and accuracy in naming is important.

In December 2013 IUPAC finally 

published the new and long awaited 

Nomenclature of Organic Chemistry 

IUPAC Recommendations and Preferred 

Names (IUPAC “Blue Book”). An 

important component of these new 

recommendations is the concept of 

“Preferred IUPAC Name” (PIN). These 

names are established by a hierarchical 

order of criteria allowing for the 

derivation of a unique systematic name 

intended for compound registrations, 

patent filings, regulatory compliance, 

etc. Together with the introduction 

of the PIN concept, these new IUPAC 

recommendations introduce several 

principle changes in naming procedures 

that will affect systematic names for many classes of organic structures. 

With their software development team working closely with IUPAC bod-

ies in development of new organic nomenclature recommendations ACD/

Labs nomenclature software, ACD/Name, follows many of the principles in-

troduced in the latest recommendations. The newest version of ACD/Name, 

version 2014, is being released here at ACS Fall 2014 in San Francisco.

Visit ACD/Labs at Booth 1110. u
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New ATR Accessory Package 
Enables Cost Effective Analysis 
of Materials in Minutes

Laboratories can now perform analysis of 

challenging samples by FT-IR with increased 

confidence using a new attenuated total 

reflectance (ATR) accessory. 

The Thermo Scientific iD7 ATR accessory 

utilizes a monolithic diamond to provide the 

robustness necessary to analyze hard solid 

samples in addition to liquids and powders. 

High-throughput optics allow quality data to 

be obtained across a broad spectral range. The accessory is fully compatible 

with the award-winning Thermo Scientific Nicolet iS5 FT-IR spectrometer, 

enabling automated experiment set-up to ensure the system is always 

operating optimally. Compounds and mixtures can be identified from their 

IR spectra with confidence and ease using Thermo Scientific OMNIC Specta 

software and a broad collection of application-specific databases.

The new iD7 ATR offers:

n Enhanced sample information through broad spectral range coverage

n Diamond, zinc selenide and germanium crystals to provide flexibility in 

price and applications

n Dependable operation using a proprietary crystal mounting system—no 

epoxy, no laminates

n Automated recognition and experiment set-up with the Thermo 

Scientific Nicolet iS5 FT-IR spectrometer

Visit Thermo Scientific at Booths 814/815. u

KNF Rotary Evaporator Simplifies 
Evaporation, Enhances Lab Safety

KNF Neuberger launches its RC 900 Rotary Evaporator, designed to simplify 

rotary evaporation and enhance safety in the lab. The all-new RC 900 

provides lab personnel with a unique combination of high-performance 

functionality and a simplified user experience, from an instrument that 

remains whisper-quiet and requires minimal space on the lab bench. 

“At KNF Lab, we pride ourselves on our strong reputation for producing 

solid, high-performance equipment for real laboratory situations,” said Jim 

Findlay, marketing manager, Laboratory Products at KNF. “The new RC 900 is 

a perfect example of this, making rotary evaporation more user-friendly than 

ever before.” 

The RC 900 provides lab personnel with streamlined rotary evaporation via 

a multitude of operational enhancements. Specifically, the instrument boasts 

straightforward flask exchange; now, a scientist can simply lock the flask into 

place using just one hand. Optimum flask angle is conveniently set via an 

adjustable knob. 

The system offers wireless control of all evaporation functions with an 

easy-to-use touchscreen and control knob. A cordless heating bath with pour 

spout encourages safe emptying without spilling, maximizing ease-of-use. 

“Our experience with KNF Lab pump systems has been great, and we 

were happy to test the rotary evaporator,” said Dr. Alexander Scherer, chair 

of Organic Chemistry at the Friedrich-Alexander-Universität Erlangen-Nürn-

berg, Germany, who has beta-tested the new system in his laboratory. “We 

exposed the RC 900 to real laboratory conditions, such as corrosive and 

aggressive solvents, and made further suggestions on how to make the 

system even easier to operate. KNF Lab took these suggestions on board 

Continued on page 19

250th ACS National Meeting & Exposition Boston, MA

More than 18,000 chemical science professionals representing industry, 
academe, and government are expected to meet in Boston, MA for 
the annual ACS Fall National Meeting on Innovation from Discovery to 
Application. Advertise in one of the official publications of the 2015 ACS Fall 
National Meeting and reach thousands of researchers looking for up-to-date 
scientific, professional and product information.

Choose from predetermined Gold, Silver, and Bronze Bundles or let us 
customize a bundle specific to your marketing strategy.

Contact your Sales Representative at acsmediakit.org/contactus or email 
advertising@acs.org for more information.

Advertising Opportunities  
at the ACS Fall National Meeting 

Gold Bundle
4	Ad in on-site publications (2 issues) and Post-Show 

Wrap eEdition 

4	Guaranteed editorial in one issue of the  
on-site publication

4	Ad in ACS Fall National Meeting Final Program  
• July 27th  - Global Top 50 Chemical Companies

4	Ads in ACS Fall Issues Distributed in Bonus 
Distribution @ National Meeting  
• August 3rd – Life Sciences in Boston 
• August 10/17 – Double Issue 
   The Internet: How it Changed Chemistry 

4	Banner Ad Placement in C&EN Weekly Newsletter

4	75,000 impressions on C&EN Online  
Multiple Ad Unit Package 

$22,954  
(a value of $30,605)

Silver Bundle
4	Ad in on-site publications (2 issues) and Post-Show 

Wrap eEdition 

4	Guaranteed editorial in one issue of the on-site 
publication

4	Ad in ACS Fall National Meeting Final Program  
• July 27th  - Global Top 50 Chemical Companies

4	Banner Ad Placement in C&EN Weekly Newsletter

4	50,000 imperssions on C&EN Online  
Multiple Ad Unit Package 

$14,181 
(a value of $17,295)

Bronze Bundle
4	Ad in on-site publications (2 issues) and Post-Show 

Wrap eEdition 

4	Guaranteed editorial in one issue of the  
on-site publication

4	Banner Ad Placement in C&EN Weekly Newsletter

4	25,000 imperssions on C&EN Online  
Multiple Ad Unit Package 

11,718 
(a value of $13,020)

San Francisco Kids Tackle Chemistry in Special 
Outreach Event Kicking Off ACS National Meeting

Kids and families explored the world of chemistry on Saturday at a special program of hands-on activities at 

the Children’s Creativity Museum in downtown San Francisco. The ACS Committee on Community Activities 

and the ACS California local section collaborated on the program that included some sweet experiments to 

determine how candies melt in our mouths and not in our hands and what makes sour candy sour.

What’s Inside

President’s Welcome  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .3

ACS Launches Three Journals  .  .  .  .  .  .4–5

What’s New with ChemWorx  .  .  .  .  .  .  .  .6

Focus on Careers  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .8

Exhibitor Map   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .10–11

National Meeting At-a-Glance  .  .  .  .14–15

Exhibitor News  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .16–22

At the National Meeting board dinner Saturday, CEO and executive director Madeleine Jacobs, center, was flanked, left to right, by ACS VIPs Denise Creech, director, 
membership and scientific advancement division; Flint Lewis, secretary and general counsel; Tom Barton, 2014 president; and Bill Carroll, chair, ACS board of directors
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