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An integrated approach

How a long-term partnership brought
content to the forefront to elevate a brand
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Defining Grace'’s
Business Challenge

C&EN BrandLab and Grace have partnered on an ongoing program since 2018 to advance some of Grace’s business goals. Increasing
brand awareness for both the Grace brand and their product LUDOX® colloidal silica, as well as reinforcing the message of Grace’s
commitment and offer of expertise to its customers have been ongoing goals. Grace's team also wanted to highlight new functionalities and
uncommon applications for colloidal silica to show how the company champions scientific discovery. Increasing and nurturing their customer
pipeline has been an ongoing goal for Grace, so creating and repurposing content in multiple formats to pique the curiosity of customers
was an attractive route for lead generation.

Grace’s goals:

ACTIVATE CURIOSITY SHOW, NOT TELL COLLABORATION IN ACTION
° Navigate and guide prospects Integrate storytelling into all a Showcase Grace’'s commitment to
through sales funnel by driving content. Demonstrate the their clients’ successes.
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C&EN BrandLab's approach: develop and
execute an integrated campaign

Storytelling and brand
awareness go hand-in-hand
C&EN BrandLab editors and
writers developed an
award-winning 3-part native
series, “Super Silica: Yesterday,
Today, Tomorrow” in print and
online. The series explored the
origin story of colloidal silica,
how it is used today, and what
future applications of colloidal
silica might bring.

Champion the customer and elevate
their voices

A custom contest allowed Grace to
engage with chemists across academia
and industry - crowdsourcing unusual
applications of colloidal silica. Two
ebooks explored colloidal silica through
the customers’ voices: its diverse
applications, and why the fundamentals
of the chemical make it so versatile -
one of which featured the winner from
the contest. Two additional ebooks dive
deeper into specific applications.

Lead generation and nurturing
through the sales funnel

C&EN BrandLab writers and editors
have done extensive research on
colloidal silica over the years and
have created engaging content that
our audience consistently engages
with. This has allowed us to
generate thousands of leads for the
Grace sales team, as well as created
opportunities to develop evergreen
content to nurture those leads
throughout the sales funnel.
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HIGHLIGHTS: 2020 vs. 2018 SURVEY
Attribute Measured 2020 2018 Difference
W. R. Grace awareness 46% 25% 21%
LUDOX brand awareness 67% 62% 5%
Purchased aqueous colloidal silica from W. R.
Grace 27% 16% 11%
T h e P rog ra m Familiar with LUDOX aqueous colloidal silica 65% 48% 17%

A brand awareness survey was deployed to C&EN'’s readers prior to
the program launch, to help benchmark perceptions for both Grace
and LUDOX®. After the completion of the 2018 & 2019 campaigns, a
second survey was launched to gauge whether perceptions had
changed as a result of the program. Overall brand awareness both of
Grace (+21%) and LUDOX®(+5%) increased, as well as purchases of
aqueous colloidal silica from Grace (+11%).
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C&EN BrandLab executed a multifaceted program that combined _
custom native content, advertising, and lead generation. A custom Hiie alfou us;
contest, which was promoted through digital and print ads, helped colloidal silica]
Grace engage with chemists across various academic and industry Te:jyie»r':!}w:z;";a|
sectors. Two ebooks introduced the fundamental chemistry and

applications of colloidal silica through the voice of Grace’s customers

and demonstrated the versatility of colloidal silica.
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http://images.acspubs.org/Web/AmericanChemicalSociety/%7B1cbe1bab-a4bf-4aee-8ab2-42c55be8d688%7D_WRGrace_eBook_v9_web.pdf
https://secure.p01.eloqua.com/DataExport/DownloadExportData.aspx?DownloadId=3e218be7-d97a-4997-bead-5cc0fccb3ac1

The Program

A three-part “Super Silica” native advertising series
walked readers through the historical, modern, and
future applications of colloidal silica within the pages
of C&EN.

To help improve Grace SEO and discoverability of the
custom content, C&EN BrandLab designed and
developed a custom microsite “The World of
Colloidal Silica” to host all C&EN-produced LUDOX®
content.

The “Super Silica” series took home the bronze award
in the category Advertising Campaign (Other) at the
2020 Association Media & Publishing’s EXCEL
awards.
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For many medicines, too much of a good thing can be
toxic — colloidal silica could offer a safe way to control
drug release. #sponsored @WRGraceCo
cenm.ag/supersilicatom...
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https://cen.acs.org/content/cen/sponsored-content/the-world-of-colloidal-silica.html#
https://cen.acs.org/content/cen/sponsored-content/the-world-of-colloidal-silica.html#
https://cen.acs.org/sponsored-content/sand-water-and-a-bit-of-chemistry.html

Talent | Technology | Trust

Let’'s let’s
Campaigqi connect

Cited in over 30,000 patents,
LUDOX" colloidal silica has
countless possibilities.

Talent | Technology | Trust

l__" Colloidal Silica at Home
A Simple Shape with Many Sides

The Program

what this
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Over the first two years of the program, C&EN BrandLab =
worked to understand awareness both of W.R. Grace & ' ! T

Co. and of LUDOX® colloidal silica. In doing so, we = let,s cunnect
uncovered new and interesting applications of colloidal & i b -shor st e L,)Uo[;(s'laﬁ{mi%
silica. We developed a campaign to re-introduce -

LUDOX® colloidal silica to the world as a Grace product A SIMPLE SHAPE WITH
as well as boost the Grace brand, while showcasing some W
of the diverse applications. The campaign ranin ACS —————..
Publications, C&EN, RSC Journals, and Chemistry o i e
World. It also featured a direct response call to action to T
collaborate with Grace. As part of this campaign, two

custom interactive infographics were created to
highlight applications of colloidal silica, as well as the
different properties that make colloidal silica unique.
The infographics contained call to action points for the
user, directing them to Grace content specific to each
application or property.

Beating the heat
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https://cen.acs.org/sponsored-content/a-simple-shape-with-many-sides.html
https://cen.acs.org/sponsored-content/colloidal-silica-at-home.html
https://cen.acs.org/sponsored-content/colloidal-silica-at-home.html
https://cen.acs.org/sponsored-content/a-simple-shape-with-many-sides.html

The multifaceted program spanning 2018-2022 generated impressive results.
Grace’s brand was given a boost at both the brand and product levels, which

Res u lts also lead to an increase in sales. Content created over the years contributed to
brand awareness, lead generation, and lead nurturing - keeping potential

customers engaged throughout the entire sales funnel.

19.5+ ., 23,000+ 5,800+

total number of campaign ; pageviews of Grace’s

leads delivered
impressions § custom content campaign
increase in brand awareness for increase in purchase of increase in product-level
Grace, as shownin the aqueous colloidal silica brand awareness for
post-campaign survey from Grace, as shown in LUDOX®, as shown in the

the post-campaign survey post-campaign survey
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Get In Touch with Us!

C&EN BrandLab is available to consult with
you on your marketing challenges. We pride
ourselves on driving real business results for
our clients.

Contact us at cenbrandlab@acs.org
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