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THE CHALLENGE
Sciex came to C&EN to promote a new portfolio of video testimonials on their website. Their Sciex Stories 

video series is about global scientists making an impact in their respective industries. Sciex wanted other 

scientists to learn about and interact with their project. 

1 How could they drive relevant traffic to reach their videos? 

C&EN was tasked with solving this question from the team:
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THE SOLUTION
For this campaign, C&EN Media Group 

suggested a Native ad campaign within the ACS 

Journal of the American Society for Mass 

Spectrometry. Appearing in-line with editorial 

and journal content, these native ad units 

allowed Sciex to advertise their video stories 

portfolio alongside top stories and news 

coverage that organically generated high 

engagement. 
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Results With a compelling image, headline, description and call to action, this Native campaign 

resulted in a .30% CTR, a 275% higher than average across ACS Journals.

CTR

Clicks 
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